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Dealer satisfaction

Is at an all-time
high.

09%

of consumers reported being highly
satisfied with the overall shopping and
buying process, up from 61% in 2022.

Source: 2023 Cox Automotive Car Buyer Journey Study
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Robust digital experiences lead
to enhanced dealer
satisfaction.

When asked, one key reason for the increased satisfaction is
improvements to the omnichannel approach - the combination
of digital and in-person experiences - which serves to shorten
the buying experience by more than an hour.

O of consumers indicated their
preference for an combined

approach.

Source: 2023 Cox Automotive Car Buyer Journey Study
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How can you nurture the
omnichannel approach and
deliver the best experience

before consumers complete
the sale at your dealership?



Start by meeting consumers where they’'re most likely to
discover your dealership.

Online Sites/Apps Used for Discovery

60%
Amongst auto intenders surveyed,
Meta is the #1 source to discover new
40% .
’ automotive brands.
20%

0%
Meta Google Search TikTok  Local Dealer Site Snapchat Twitter/X

N Meta

Source: New Automobile Intenders Consumer Journey Study by Kantar Profiles (Meta-commissioned online survey of 50,461 respondents aged 18-64, United States, 2023)
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What’s inside?
@ We’ve developed a comprehensive playbook based on

your primary profit center goals.

@ It’s modular by design, allowing you to find turnkey
solutions based on your dealership’s needs.

= The solutions presented are scalable across the funnel,
perfect for meeting brand and sales goals.
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It's time to move away from
generic dealership strategies
and invest in digital marketing

aligned with your dealerships
profit centers.

Every dealer's priorities are different:

>) Sales >) Careers
> Service ©) Vehicle acquisition
>) Collision

>) Parts and accessories
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Vehicle Sales
Strategies

Market new, used and distressed inventory




LEADS AND TRAFFIC

Increase turn rate with
Automotive Inventory Ads (AlA).

Recommendation

@ Leverage Automotive Inventory Ads
as a foundational best practice.

@ Creative updates dynamically, as your inventory
changes. Serving the most relevant vehicles to
shoppers, driving traffic back to your website.

Objective Product Solution Audience Options
Sales Automotive Inventory Broad, predictive
Ads (also compatible targeting

with video creative)
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facebook Q ©

Auto Galleria
Sponsored * @

2020 Galler;i
$30,000

2020 Galleria SUV
$38,000

( Shop Now 1

Q'.‘ Q Mark Roberts and 45 others 6 Comments

[C) Like C) Comment ;D Share
e‘, Write a comment... @,

Sherry Jia » Coast to Coast
\ §’ Justnow - Q

| had such a lovely time at our ride together last
weekend. Although, definitely a tad sore after.

B R

A C 3
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https://www.facebook.com/business/ads/ad-objectives/sales
https://www.facebook.com/business/help/1510143265745613?id=378777162599537
https://www.facebook.com/business/help/1510143265745613?id=378777162599537
https://www.facebook.com/business/help/376197728597548
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC 2:04 il S -
facebook Q ©

Improve engagement e
on increase turn and © &

SUMMER SALE EVENT

Take advantage of LOW financing rates and

eliminate aged inventory.

Sale Event! Don’t miss out on big discounts on all
your favorite models.

, ALL-ELECTRIC
Recommendation ENDO 500

@ Create a vehicle set for aged inventory, customized to your
dealership needs (e.g, used vehicles over 45 days on lot).

() Run Automotive Inventory Ads (AlA) specifically with aged
vehicle catalog set.

Check out Check out
available [Leam More] available
Objective Product Solution Audience Options Oie O John Evans and 23 others 4 Comments
Sales Automotive Inventory Broad, predictive i) Like () Comment ¢ Share
Ads targeting
*\’ Write a comment... @,

A C 9
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https://www.facebook.com/business/ads/ad-objectives/sales
https://www.facebook.com/business/help/1510143265745613?id=378777162599537
https://www.facebook.com/business/help/1510143265745613?id=378777162599537
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

BRAND AND DIFFERENTIATION

Promote the unique value
of your dealership.

Recommendation

@ Promote unique dealership value propositions like
satisfaction guarantees, lifetime complimentary oil changes,
facility enhancements, online buying solutions.

Objective Ad Format Audience Options

Awareness Single image or Broad, predictive
video ads targeting

Auto Galleria
Sponsored



https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

Service
Strategies




BRAND AND DIFFERENTIATION | SERVICE

Promote unique service
offerings to differentiate
your dealership.

Recommendation

() Reinforce convenience and time savings.

() Leverage customer relationship management and
dealer management system (customer lists) to
include or exclude customers when focusing on
loyalty and/or customer acquisition.

Objective Ad Format Audience Options
Awareness Single image or OEM on-make owners
video ads or customer lists

Hi, my vehicle is due for an
oil change. Do you have
offers at the moment?

4

Yes! We have some great
deals going on right now.
Come in anytime with

same-day appointments.

/ﬂr/r

“/

-
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https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/170456843145568?id=2469097953376494

LEADS AND TRAFFIC| VEHICLE SALES

Drive more service
traffic to your website
service scheduler.

Recommendation

() Drive prospective customers to your website service
scheduler or service specials via tailored web traffic
campaigns.

@ Drive customer engagement via creative that highlights:

* Low-cost oil changes

Seasonally relevant tune-ups

Same-day service availability

Guaranteed service loaner vehicles

Objective Ad Format Audience Options

Website traffic Single image or image Broad, predictive
carousel ads targeting
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facebook Q

EndoMoto
Sponsored * &

I

Summer savings are here! Schedule now and take
advantage of our great offers at City Park Endo.

P e

$

| ‘ 1
¥ f'

Ll S [
SERVICE

BY ENDOMOTO

Summer Service Bundle

‘ Book now ]

Only $199
Qi O Eric Liang and 120 others 23 Comments
o5 Like () Comment 4> Share

A C o
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https://www.facebook.com/business/ads/ad-objectives/traffic
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC| VEHICLE SALES

(Generate more
service conversations
through Messages.

Recommendation

@ Reach potential service customers and
connect them to your chat tool via Messenger.

(=) Remove friction by integrating your chat
provider with a service scheduler partner
allowing customers to schedule service
directly via the messaging experience.

Objective Product Solution Audience Options

| eads Ads that click to Broad, predictive
Message targeting

— Get started . '

What topic can we help
you with today?

Schedule Service
View New Inventory

View Used Inventory

A



https://www.facebook.com/business/ads/ad-objectives/leads
https://www.facebook.com/business/m/click-to-message
https://www.facebook.com/business/m/click-to-message
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

Collision
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BRAND AND DIFFERENTIATION 2:04 ol T ==

Promote awareness facebook “ Qo
and consideration of your @ s

Mondays are for collisions with our coffee cups,
not our cars! Start your week right at the

dealership’s collision center.

Recommendation

(=) Collision is need-based and predominantly
driven by insurance carrier referrals.

(>) Consider creative that conveys:

e OEM certifications

 Comprehensiveness of technical services
(i.e., body work, restorations)

Request a quote

. e . Get Quote J
o Quahty of facilities WWW.CC.ENDOMOTO.COM

Q‘.‘O Eric Liang and 120 others 23 Comments

o Like (J) Comment 4> Share

Objective Ad Format Audience Options —

ft C o =

Awareness Single image or Broad, predictive
video ads targeting

OO0


https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC

Promote your online

estimate tool for collision.

Recommendation

() Collision is need-based and predominantly driven
by insurance carrier referrals.

(>) Consider evergreen lead ads to drive qualified traffic.

Objective Ad Format Audience Options
Awareness Single image or image Broad, predictive
carousel ads targeting

2:04 oll ¥ =

facebook Q ©

EndoMoto Collision Center
Sponsored * &

Need vehicle repairs but can't find the right price?
Get a free online estimate at our collision center!

Get an Easy Online Estimate!

Auto Body Shop ’ L ’
earn more
WWW.CC.ENDOMOTO.COM
OidQ Eric Liang and 120 others 23 Comments
o5 Like () Comment 4> Share
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https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

Parts and
Accessories




BRAND AND DIFFERENTIATION

Promote additional services
to drive incremental
aftermarket sales.

Recommendation

() Consider creative that highlights:
 Lift kits.
* Window tinting.

 Aftermarket wheels and tires.

@ Leverage before and after photos, testimonials,
OEM certifications, awards and recognitions,
and quality of your facility.

Objective Ad Format Audience Options
Awareness Single image or Broad, predictive
video ads targeting
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facebook Q ©

EndoMoto

Sponsored * &
Upgrade your vehicle's look and comfort with our
premium window tinting service. Starting at just

$250 for trucks and $200 for cars. Plus, get
premium windshield wipers included for free.

Tint Special from $200

Book Now ‘

WWW.ENDOMOTO.COM
Q‘.‘ 0 Eric Liang and 120 others 23 Comments
o Like (J) Comment > Share
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https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC 2:04 all T =

Promote in-stock facebook a o
parts and accessories. Qo

Maximize your convenience by buying online and
picking up curbside!

Recommendation

(>) Advantage+ catalog ad campaigns advertise
available inventory dynamically (via catalog).

() Create multiple catalog sets to promote
various types of inventory.
Quality auto parts Premium vel
. . . Curbside pickup [ SHob Now l Free shipping
(=) Consider evergreen campaigns that drive
customers to your inventory details page. OO John Evans and 23 others YRS
() Update ad creative periodically to o) Like () Comment ¢ Share
refl new offers and incentives.
eflect new offers and incentives e" Write a comment... @,
Vs Sherry Jia » Coast to Coast
-p‘i- Just now - @
Objective Product Solution Audience Options — .
- ft C ® =
Sales Advantage+ catalog Broad, predictive
ads targeting; CRM/DMS
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https://www.facebook.com/business/ads/ad-objectives/sales
https://www.facebook.com/business/help/397103717129942?id=1913105122334058
https://www.facebook.com/business/help/397103717129942?id=1913105122334058
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/170456843145568?id=2469097953376494

Careers




BRAND AND DIFFERENTIATION

Support the onboarding
of strong talent, especially
service advisors.

Recommendation

@ Promote your organizational culture, values
and opportunities for professional growth.

@ Highlight employee testimonials that have
grown within the organization or examples
of your dealership’s culture.

Objective Ad Format Audience Options
Awareness Single image or Broad, predictive
video ads targeting
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facebook

Auto Galleria
Sponsored * &

We are hiring new service technicians to come join
our team at Auto Galleria.

3 uill

WE ARE HIRING

SERVICE TECHS

We are hiring technicians!
CAREERS.AUTOGALLERIA.COM

0‘050 Eric Liang and 120 others

o5 Like

f

D Comment

) @ O

ll'l ? ____

Q9

( Apply Now

23 Comments

4> Share
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https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC

Promote available job
or career path openings
and generate leads.

Recommendation

@ Career prospects often require more
qualifying information than name and
contact alone.

(>) Lead ads ask a series of qualifying
questions and capture a variety of
details to better vet candidates.

Career form

Start your application by providing
your info below.

Email address

Full name

Have you ever been employed
at an automotive dealership?

Yes

Objective Product Solution Audience Options
Leads Lead ads Broad, predictive
targeting
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https://www.facebook.com/business/ads/ad-objectives/leads
https://www.facebook.com/business/m/lead-ads-adopt-use
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

Vehicle
Acquisition




BRAND AND DIFFERENTIATION

Promote your dealership
as a destination for
vehicle trades and values.

Recommendation

(=) Consider creative that conveys
customer trade value and convenience.

() Highlight if you support instant cash
offers (ICO) backing used car valuations
with a real check or guarantee.

Objective Ad Format Audience Options
Awareness Single image or Broad, predictive
video ads targeting
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facebook Q ©

EndoMoto
\ Sponsored - @

How much is your used car worth? More than you
think! Find out how much when you trade in!

REAL OFFERS IN

INUTES

Easy . v Get a Real
Appraisal [ earn viore J Offer in...
O Q© John Evans and 23 others 4 Comments
[C) Like C) Comment A> Share

e" Write a comment... @

" Sherry Jia » Coast to Coast
@ Justnow - Q
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https://www.facebook.com/business/ads/ad-objectives/awareness
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/video
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

LEADS AND TRAFFIC

Drive more vehicle acquisition
to vehicle trade tools on
your dealership website.

Recommendation

(=) Drive users to your website with traffic objective campaigns.

(>) Drive customer engagement via creative that speaks to:
* Time savings
* Online convenience

* Transparent values - instant cash offers (ICO)

() Highlight if you back used car valuations with a real check or guarantee.

Objective Ad Format Audience Options
Traffic Single image or image Broad, predictive
carousel ads targeting
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Auto Galleria
Sponsored * &

See how fast you can sell your car online.

Upgrade today

WWW.AUTOGALLERIA.COM

Qi Q Eric Liang and 120 others

o5 Like

& >

(J) Comment

&
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l Learn More \

23 Comments

4> Share
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https://www.facebook.com/business/ads/ad-objectives/traffic
https://www.facebook.com/business/ads-guide/update/image
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/ads-guide/update/carousel
https://www.facebook.com/business/help/308474373366888?id=176276233019487
https://www.facebook.com/business/help/308474373366888?id=176276233019487

